
A Promise fromWGBH’s President and Chair
Fifty years ago, WGBH signed on the air with a live radio broadcast of the Boston
Symphony Orchestra’s first program of the season. WGBH made its debut thanks
to strong community support, a talented staff, and the vision of a core group 
of Boston’s educational and cultural leaders. When we look back at the program
lineup of that first week—Report on Iran, Our Changing Earth, Children’s Corner,
Introduction to Psychology,Young Ireland Players, a dramatization of Billy Budd—we’re
struck not only by how far we’ve come, but how true we’ve remained to public
broadcasting’s fundamental promise to inform, inspire, and entertain.

WGBH has gone from a single small radio station to three radio stations
(WGBH 89.7 in Boston and WCAI 90.1 and WNAN 91.1 serving Cape
Cod, Martha’s Vineyard, and Nantucket) and three television stations
(Boston’s WGBH 2 and 44 and WGBY in Springfield). Today, we’re 
creating Web sites, teaching tools, media access for people with disabili-
ties, outreach initiatives, and films for IMAX theaters. We’ve dramatically
expanded not only our programs and services, but also the number of
people who benefit from them.

At the same time, there is a common thread that ties us back to our 
ambitious beginning. From the very start, we were committed to show-
casing the music and cultural talent not only at our doorstep, but around
the globe—providing the public with access to the very best our culture
has to offer. We were dedicated to broadcasting educationally rich programs
for children, and programs that promoted lifelong learning. We were
determined to present multiple perspectives on difficult subjects, and a
window on our complex world.
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Our core values, our core promises to the public we serve, have
stood the test of 50 years. And we believe that both our mission and our
potential for doing good are greater than ever. The events of fall 2001
have prompted many of us to re-examine our values and priorities.
Millions of Americans are turning to public broadcasting, to WGBH, with
a renewed sense of appreciation for the context and insight we provide.

On September 11, our producers were horrified and saddened like
everyone else, but they also were ready. They had the experience, contacts,
primary sources, and public service mandate to suspend the tasks at 
hand and quickly move beyond the headlines, reporting not simply what
happened, but why. Throughout the fall and winter, Frontline, Greater
Boston, and The World regularly tackled the big stories that transcend our
borders—from civil liberties to the roots of terrorism. Nova looked at 
the scientific side with Bioterror, a special investigation of germ warfare.
Covering international events and helping make connections between
global and domestic issues have always been among our top priorities. It’s
what we do 365 days a year, not just in times of crisis.

Rigorously researched, insightful, and compelling stories are 
WGBH hallmarks. Today, we’re telling those stories across a range of
media platforms—on television, on radio, online, and through the emerg-
ing communication technologies of tomorrow. This year we premiered
Evolution, our groundbreaking PBS television series, comprehensive Web
site, and extensive educational materials for teachers and students that
examine this crucial yet widely misunderstood cornerstone of modern
biology. We also launched the second year of Eye on Education, our 
multimedia partnership with The Boston Globe and a host of media and
community organizations, to explore the impact of educational reform 
on the people affected most: students, teachers, and parents.

Eye on Education is just one of a number of important efforts made 
possible by the success of our Expanding the Vision Campaign. More 
than 19,000 individuals, corporations, and foundations contributed over 
$43 million to ensure that WGBH will have the resources we need, even
in the face of fluctuations in the economy, to create content of lasting
value. Campaign funds have enabled us to move forward with our transition
to the new digital broadcast standard. The Campaign also has fueled the
development of valuable new programs and services, from Between the Lions,
which helps young children learn to read, to our Cape and Islands radio
services, now celebrating their first full year on the air with a growing
audience of appreciative listeners.

WGBH’s future is full of promise, thanks to you. We hope you take
pride in knowing that all that we’ve done and all that we hope to do is
made possible by your generous support. As we celebrate our first 50 years
of broadcasting, we promise that WGBH will continue to put the world 
in perspective, foster arts and culture, bring history and science to life,
nurture children, encourage lifelong learning, and reach out to all
Americans for years to come.

Sincerely,

Henry Becton Edith L. Dabney
President Chair
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were assigned to, they came to appreciate
that there was another side to the story. It
provided a grounding in the complexity of
issues that is reflected in WGBH productions
to this day.”

A promise to put the world in perspective…

I n 1969, WGBH launched 
The Advocates, a weekly public

affairs series on PBS in which opposing
sides, liberal and conservative, rigorously
debated pressing issues, from abortion
rights to capital punishment. The Peabody
Award-winning series transcended partisan
politics and served as a training ground
for a generation of WGBH producers.
“Because of the care of the research and
forcefulness of the advocacy,” says Peter
McGhee, vice president for national pro-
gramming, “whatever viewpoint producers

September 11, 2001. Terror strikes the United States. The nation is in urgent 
need of reliable information. Why did it happen? Who was responsible? Millions
turn to WGBH for answers and the in-depth analysis and diverse perspectives
public broadcasting provides. WGBH’s The World and Greater Boston suspend regular
programming to focus exclusively on the local, national, and global repercussions
of the attacks, while The NewsHour with Jim Lehrer, Morning Edition, and All Things
Considered keep viewers and listeners abreast of the news.

Frontline’s Roots of Terrorism series 

In the days and weeks that follow, WGBH’s  Frontline updates Hunting bin 
Laden, its 1999 profile of the world’s most recognizable terrorist, and produces
six new reports on the roots and implications of terrorism. From Target America
to Gunning for Saddam, the story is pursued. “Frontline probes, asks difficult 
questions, and provides context and fresh insight into the most complicated issues
of our times,” says David Fanning, executive producer of the acclaimed public
affairs series. “We gain access to the inaccessible, often in collaboration with the

Nova’s Bioterror
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At a time when the need to understand 
our diverse world has never been greater, 

Frontline/World will offer new perspectives.
Building on the strength of the Frontline
reputation, the series is scheduled to debut
in spring 2002. “I hesitate
to use the word 
‘magazine,’” says David
Fanning, Frontline’s 
executive producer, “but
we’ll present segments
clustered around a single

international issue or idea, from terrorism
to human rights.” Co-produced with 
KQED San Francisco, in collaboration with
the University of California, Berkeley’s
Graduate School of Journalism, Frontline/

World will tap the 
energy and vision of a
new generation of 
journalists, Fanning
says, and “give viewers
a chance to look at the
world with a fresh eye.”

world’s most respected media outlets.” Frontline remains the only long-form
investigative series on American television today.

For a scientific perspective, WGBH’s  Nova filmmakers partner with the
New York Times reporters behind the best-selling (and eerily prescient) Germs
to produce  Bioterror. Already in production before the terrorist attacks, the
program is a chilling investigation of the threat of biological warfare. Nova

rushes to finish the film months ahead 
of schedule to remain on the cutting
edge of the news.

Substantive analysis of important
events is a WGBH trademark every
day, year-round, not just in extraordi-
nary times. “Our mission is an 
extension of WGBH’s long-standing
commitment to international news
coverage,” explains Bob Ferrante,
executive producer of WGBH’s 

weekday series The World. “We launched our program as a way for American
radio listeners to better understand the connection between what happens

abroad and the American way of life.
That’s now more important than
ever.” A co-production of the BBC
World Service and Public Radio
International, The World reaches an
audience of 1.5 million listeners 
every week.

Closer to home, Greater Boston
regularly calls upon the wisdom of
regional experts and authorities.
“Greater Boston is uniquely positioned
to respond not only to the events 
of the day, but also to the concerns of
the community,” says Emily Rooney,
host and executive editor of the nightly public affairs program. “We devote time
to the issues most important to our viewers,” adds executive producer John
Carroll. “Whether examining the President’s latest speech or how the press covers
a story, that extended analysis is what we do best.”

People depend on WGBH for perspective—from Vice President Dick
Cheney, who requested a copy of Frontline’s Hunting bin Laden, to the listener from
Belmont who called to commend The World for its close-up look at Afghanistan.
On radio, television, and the Web, WGBH provides thoughtful, objective coverage
of the stories of our times, offering a range of opinions that reflect multiple 
perspectives and deepen our understanding of the world we share.

The World’s Lisa Mullins with UN Secretary-General
Kofi Annan

Greater Boston’s John Carroll, Emily Rooney, 
and Howard Manly
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Kudos to Emily Rooney et al.
for a remarkable Greater
Boston show last night. It was
well organized and provoca-
tive. Excellent panelists and
thank you, thank you for the in-depth and thoughtful analysis. So glad
that someone is talking about the dangers of profiling and not jumping
to the wrong assumptions. Please continue this type of show.

Bartlett G., Somerville, Massachusetts

Like every other program in Frontline’s series about terror-
ism, Saudi Time Bomb? was outstanding. I have learned
more about the Middle East from watching these programs
than I have from 50 years of commercial television. You put
events in context in such a way that it is almost impossible
not to understand what is happening. This type of program-
ming is what keeps me contributing to public television. 

George S., Los Angeles, California

To: Frontline

To: Greater Boston
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A promise to foster arts and culture…
What do a contemplative nun with a passion for art history, an Othello set in 
modern-day London, and the “dean of Boston jazz radio” have in common? 
All are part of the rich tapestry of arts and culture WGBH brings to the nation,
throwing open the doors to museums, theaters, and concert halls for all to 
sample—free of charge. Sister Wendy returned to PBS this year to take viewers through six major US

museums, including Boston’s own Museum of Fine Arts. “What first attracted
WGBH to this unique art commentator is her originality and intelligence,” says
Jill Janows, executive producer of Sister Wendy’s American Collection as well as
her 1997 debut series. “She has a rare gift for making art accessible to everyone.”
That gift was particularly comforting given the series’ September premiere 
date. “Wendy’s keen insight demonstrated the vital power of arts and cultural
programs to convey our humanity, with all its joys and terrors.”

Bringing that same kind of accessibility to Shakespeare was one of the goals
of ExxonMobil Masterpiece Theatre’s 31st PBS season. “As magnificent as
Shakespeare’s language is, it’s sometimes difficult for people to get past it and
become involved in the story,” says executive producer Rebecca Eaton. “Our new
Othello stretches that story’s reach

considerably. We commissioned a
script that keeps all the ambition,
love, corruption, and betrayal of the
original but translates it to a con-
vincing modern setting: London’s
New Scotland Yard in the era of race
riots and political spin.”

This year, La Plaza joined 
productions like Masterpiece and Sister
Wendy on the national stage. WGBH
created a showcase for Latino culture
23 years ago, alongside  Basic Black,
which for 33 years now has reflected
the interests and culture of the

Othello on ExxonMobil
Masterpiece Theatre

Sister Wendy’s American Collection

On October 6, 1951, WGBH made its 
broadcast debut with a live perform-

ance of the Boston Symphony Orchestra’s
first concert of the season, conducted 
by Charles Munch in memory of the BSO’s 
legendary music director, Serge
Koussevitzky. During that inaugural radio
broadcast, WGBH founder Ralph Lowell
told listeners he hoped the new station
“would serve as a carrier of the cultural
heritage of the world, in which our own
New England shares so abundantly.” Since
then, 89.7 has provided a local stage for

1951
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known arts destinations, but also small theaters and out-of-the-way galleries.”
The attention pays off for organizations looking to build visibility. “Our phones
rang off the hook,” says Ballet Theatre’s José Mateo, “with callers who’d never
seen us perform but became interested watching Greater Boston Arts.”

Bringing the arts to a larger stage also is the goal of WGBH’s partnerships
with New England-area film festivals, says Jon Abbott, general manager for tele-
vision stations. “While an event like the Woods Hole Film Festival can attract as
many as 300 viewers a day over the course of its run, WGBH can reach more
than 250 times that number with just a single broadcast of a film like the futuris-

tic drama The State’s Conception. We’re
pleased to offer an expanded forum
for independent voices.”

Eric Jackson has been providing 
a venue for both jazz greats and 
up-and-coming talent for 20 years on
89.7. “I love to teach,” says the host
of Jazz with Eric in the Evening. “It’s
a pleasure to go on the air and present
music in such a way that it’s not only
enjoyable but informative—introduc-
ing performers who may be new, or
may simply be new to our listeners. I
feel fortunate to be part of New
England’s arts and culture station.” 5

African American community. “It’s clear there’s 
an appetite for the multiple viewpoints these 
productions offer,” says La Plaza managing producer
Joseph Tovares. “La Plaza provides a window on
diversity that’s both needed and appreciated.” The
series’ audience now extends to more than 50 PBS 
stations, whose viewers tune in for performances
by groups like Latino band Mango Blue or conver-
sations with acclaimed author/critic Ilan Stavans.

Greater Boston Arts is resolutely rooted in the local scene. “We canvass 
the region to introduce viewers to the breadth of new and challenging work by
contemporary artists,” says series producer Stephanie Stewart. “We visit well-

Greater Boston Arts profiles local postmodern 
choreographer Cailtin Corbett

WGBH 89.7’s Eric Jackson

performances 
by our region’s
and the world’s
greatest 
talents—from
folk and jazz
artists to the
ever-popular
Boston
Symphony

Orchestra—enriching the lives of listeners
throughout New England. 

WGBH always has showcased our region’s 
cultural riches, but we want to do 

more,” says Marita Rivero, vice president and
radio manager. “Our SymphonyCast collabora-
tion with National Public Radio represents 
an important step in bringing Boston’s 
cultural jewels to a nation of listeners in an
ongoing way.” Created to shine the spotlight
on the world’s greatest orchestras using a
“game-of-the-week” format, SymphonyCast
will make regular stops in Boston, where 
89.7 host Ron Della Chiesa will introduce 
performances by some of Boston’s best, from  
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“

Basic Black is a rich offering of cultural and issues-oriented stories from
the black community—available nowhere else on broadcast media. It
should be a model not only for Boston, but the country. The show informs
members of the black community, as
well as the rest of us who crave a
better understanding of the richness
of our city.

Sarah L., Cambridge, Massachusetts

James Levine and the BSO to the 
Handel & Haydn Society. “Our goal is to
eventually integrate WGBH-produced arts
and culture features throughout public
radio’s national lineup.” 

To: Basic Black

After being with my darling dad in the emergency
room for the past 16 hours and hearing about the
bombing in Afghanistan, I turned the dial and found
the magic hour of Jazz Decades. Your program is
always so comforting, but tonight I felt so lucky that
at my lowest ebb, your show was there to soothe and
lift my spirits. Thank you, Ray Smith. 

Cynthia R., Quincy, Massachusetts

To: WGBH Radio



A promise to bring history and science to life…

6

“Nobody would touch evolution,” says Richard Hutton, executive producer of
the  Evolution Project, a co-production of the WGBH/Nova Science Unit and
Clear Blue Sky Productions. “It underpins all of biology, but is widely misunder-

stood. Evolution has had a profound impact on society and 
culture. We set out to encourage a nationwide dialogue and

to improve the teaching of evolutionary science across the
country.” More than 30 percent of viewers in Greater
Boston tuned in some part of the series, which also
drew an impressive 14 percent of viewers nationally.

Evolution is grounded in the same rigorous 
science journalism that has made  Nova the most-

What does it take to tackle a topic as complex and controversial as 
evolution? Scrupulous research. Storytelling skill. The expertise to 
develop multimedia resources that reach millions through an eight-hour
PBS series, a companion book, an expansive Web site, and a library of 
classroom tools for teachers and students. That, and a seasoned public
broadcaster that gave America its first science documentary series (Nova)
and first ongoing history series (American Experience).

watched science program
in the world and the
number-one documentary
series on PBS. “We begin
with impeccable science
investigation,” says 
Paula Apsell, executive 
producer of Nova and
executive-in-charge of its
Science Unit productions. “But we also tell an engaging story.” That means 
pushing the envelope with state-of-the-art production techniques. When the
Science Unit teamed up with photographer Lennart Nilsson on the 1983 
Miracle of Life, the result was the most popular program ever broadcast on Nova.
This year, Nilsson’s microimagery offered an even more stunning journey
through human development in  Life’s Greatest Miracle. And visitors to Nova’s
Web site can watch the film in its entirety, explore the stem-cell debate, or 
learn how sex is determined.

Taking science to greater heights, WGBH’s giant-screen film 
Shackleton’s Antarctic Adventure premiered in February 2001. “Sir Ernest

Shackleton’s failed attempt to cross Antarctica in 1914 is one of the world’s
greatest adventure stories and lessons in endurance,” says executive producer
Susanne Simpson. “We re-enacted this tale of heroic survival, tracing Shackleton’s

Life’s Greatest Miracle
on Nova

Evolution

This has to be the finest historical documentary yet! At 
my age, 70, I thought I knew my American history, but
American Experience’s Abraham and Mary Lincoln: A House
Divided brought forth a new dimension: the graphic, still
pictures of the Civil War, the intimate relationship of Abe
and Mary, the depth of their tragic personal lives. What a

history lesson!
Keep us informed
and entertained!

Mary P., Tiffin, Ohio
In all my 30 years at public television I have 
never seen a difficult and complex subject handled
more sensitively or effectively than Evolution.
Congratulations to all concerned.

Bill Moyers, New York, New York

To: American Experience

To: Evolution



history. “The series examined not only what
happened during that bitter conflict, but
why—exploring the character of the decision
makers,” says Peter McGhee, vice president 
for national programming. “Viewer and criti-
cal response was overwhelming, reminding 
us that more knowledge always is better than
less. We came away determined to create a
space on public television for history pro-
grams, just as we had done for science with
Nova.”

Continuing a tradition of tackling the 
big and difficult stories of our times,

WGBH is hard at work developing a new 
multimedia initiative that will examine the 
history of AIDS. “We’ll trace the course 
of AIDS from 1980, when it was first 
diagnosed as an immunodeficiency disease
affecting young, white, gay men, up to the
current epidemic, which experts estimate has
killed more than 20 million people and
affects another 36 million worldwide,” says
producer Renata Simone. “We’ll explore the full
range of medical, scientific, ethical, social,

cultural, political, and economic issues
that surround AIDS. Our goal is to look
back while illuminating the way forward.” 

S even years in the making, WGBH’s 
13-part  Vietnam: A Television History

was broadcast in 1983, when many thought it
still was too soon to take a thoughtful, close-
up look at this painful episode in American

1951
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800-mile, open-boat journey and his trek for help through
mountainous South Georgia Island.” The Science Unit tells
this remarkable story through three different media: a Nova
Online Adventure, the IMAX film, and as part of Nova’s 
spring 2002 television lineup.

Reaching audiences through a range
of venues also is part of the fabric of  
American Experience. Visitors to the Web

site for  War Letters can share their own
wartime memories or learn about the 
history of military mail censorship. Series
executive producer Margaret Drain,
who brought Andrew Carroll’s New York
Times best seller to television, explains,
“We took individual stories that bring
war, with all its pain and pathos, to life
and then we offered viewers a multitude
of additional resources through our Web
site.” Says Carroll, “As soon as I started American Experience’s War Letters

Shackleton’s Antarctic
Adventure for giant-screen
theaters

▲
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collecting the letters, I felt they were worthy of not only a book but a bigger
project. I knew that only PBS and American Experience would treat the subject
with the respect it deserved.”

With its first dual biography, Abraham and Mary Lincoln: A House Divided,
American Experience went further still, creating not just a Web site but an 
interactive DVD. “We want to maximize the educational impact and longevity 
of our work,” explains Drain. “Supplementing the film with information that lets
people follow their interests makes the most of our wealth of material.” Lincoln
broke new ground in another way: it is the first DVD to be fully accessible for
people with hearing or vision loss. “This technology gives us an exciting oppor-
tunity to bring important history to more people in new ways.”



Between WGBH 2 and 44, young viewers have 106 hours a week of commercial-
free, enriching television fare from which to choose: longtime favorites such as
Sesame Street and new additions like Sagwa, the Chinese Siamese Cat, based on Amy
Tan’s picture book. Most popular of all is  Arthur, one of three children’s series
produced for PBS by WGBH. In fact, Arthur (now in its sixth season) is the most-
watched children’s program anywhere on television. And it all began with books.

“We saw tremendous potential in Marc Brown’s popular Arthur stories,”
says executive producer Carol Greenwald. “We take a kid’s-eye view to address
real issues in children’s lives, from dealing with a new teacher to asthma and
dyslexia.” Arthur’s Web site picks up where the show leaves off, encouraging kids
to post a poem or try a word game.

The  Zoom Web site, like the TV broadcast, invites kids to “c’mon and
Zoom!,” and more than 2 million have sent in experiments, book reviews, or jokes.
“We take an active approach to learn-
ing, with an emphasis on language arts,
science, and math,” says executive
producer Kate Taylor. “This isn’t TV
that kids watch passively: we tell them
to get up and do something. And they
do.” “Zoom into Action” segments show-
case kids singing in nursing homes,
helping out in animal shelters, or 
otherwise volunteering in their com-
munities. And PBS stations are creating
a grassroots groundswell in their own
backyards, producing and airing foot-
age of local kids giving of their time.

T he Spider’s Web debuted on 89.7 in 
1970 and soon was spinning classic

children’s tales, from Stuart Little to
Treasure Island, for a nation of young 
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Children have a lot of choices on TV, on video, and online. What sets WGBH’s
programs apart? A solid curriculum-based foundation, a commitment to advancing
literacy, and a goal of creating a generation of active, involved viewers—all of
which adds up to content that’s not just entertaining but educational.

A promise to nurture children...

Your excellent series Between the Lions certainly
meets the needs of my students. I teach at a
school whose population is made up of a number
of languages (17) and has a large at-risk popu-
lation. My first-graders are gaining so much 
from your program, and I am indebted to you.
Each segment is so creative and supports all the 
wonderful ways children learn to read!

Nancy R., Berkley, Michigan

Zoom kids Caroline and Estuardo conduct a hands-on experiment

Arthur and sister D.W.

8

To: Between the Lions



Programs for those who care about kids are as central to WGBH as pro-
grams for children. Eye on Education—a collaboration with The Boston Globe,
WILD 1090AM, and El Mundo—will continue to explore the impact of educa-
tional reform and high-stakes testing on Boston public school teachers, students,
and families. “We’re tackling the issue from all angles,” says Denise DiIanni,
head of WGBH’s local productions unit. “This spring, our efforts will culminate
in a week of radio, print, Web, and TV specials, including an hour-long Day in

the Life filmed at Dorchester’s
Jeremiah E. Burke High School.”

Misunderstood Minds also will
premiere this spring, examining learn-
ing problems and their impact on chil-
dren, families, and society. The PBS
program, Web site, and video library
will offer methods for successfully
managing this challenge that affects
one in every five American children.

Television and the Web have the
power to shape young people’s lives.
WGBH is seizing that power to bring
information-rich resources to families
across the country.

listeners. In 1987, WGBH picked up the thread
on television with  Long Ago & Far Away,
demonstrating that TV can be a powerful tool
in promoting a love of books and reading.
Long Ago & Far Away presented favorite 
stories from around the world—animated and
live action—and encouraged young viewers
and their families to read together. “The
series marked the start of WGBH’s concerted
effort to create children’s television that 
promotes literacy,” says Brigid Sullivan, vice
president for children’s, educational and
interactive programming, and media access. 

WGBH’s Between the 
Lions combines 

stories with phonics
to help young children
learn to read. Our book-
based series Arthur
captures early readers’
imaginations with the trials
and tribulations of an eight
year old who just happens to be
an aardvark. What’s next? As parents
and teachers know, introductory chapter
books—books with short, action-filled 

chapters that help
youngsters transition
to stories with more
words than pictures.
WGBH is developing a
TV series and Web site

based on the popular  
Time Warp Trio stories,

combining time travel and
history with suspense-filled

adventures designed to take young
readers to the next level of literacy. 
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Between the Lions has a
concrete goal, too: helping 
children learn to read. Research
shows that the series and Web
site, co-produced with Sirius
Thinking, Ltd., are hitting 
their target. “Rave reviews and
awards are great,” says execu-
tive producer Judy Stoia,
“but we’re most excited about
studies showing that young
viewers dramatically improve
their early reading skills.”
Two Mississippi communities 
struggling with low reading

scores are participating in a pilot project to use Between the Lions intensively 
in schools, childcare centers, and Head Start programs. “If this works in
Mississippi,” says project director Beth Kirsch, “it can be replicated in other 
low-literacy communities.”

I appreciate all the work that must have
gone into making Eye on Education
such an amazing television experience.
I’ve been frustrated that those who are
supposed to benefit from educational
reform have not been described in the
policy discourse. You can imagine what
a relief it was to watch WGBH and see
news and features that cut through the
rhetoric to convey the real world of
school in Boston. Finally—some down-
to-earth reporting!

Anne W., Boston, Massachusetts

Eye on Education looks at A Day in the Life 
of a Boston high school

Learning to read with Between the Lions

9

To: Eye on Education



10

Niles and Frasier Crane love it. So do Will and Grace. Game show contestants
bone up on it. Comedians and cartoonists tell jokes about it. Antiques Roadshow

is the most-watched program in the PBS prime-time lineup, and avid fans flock 
to the show’s Web site for tips of the trade from collectors or to play an appraise-
it-yourself game.

A promise to encourage lifelong learning…

Why the phenomenon? “Just about everyone has a knickknack or family 
heirloom they’re curious about,” says WGBH’s Peter Cook, Roadshow’s executive
producer. “Watching appraisers sort out what’s treasure and what isn’t is part of
the appeal. The other part is what we glean from all the stories, both personal
accounts and professional analyses. We learn so much about our common history
and heritage from the objects we collect.”

In the show that opens the series’ sixth PBS season, a Tucson man discovers
that the old blanket he keeps over the back of a chair is one for the record books:
handwoven and dyed by Navajos and worn by a Ute chief, it dates back to the
mid-1800s and is valued between $350,000 and $500,000.

WGBH based the popular series on a program that had taken England by
storm, and this year  Antiques Roadshow UK joined its US counterpart on the

Antiques Roadshow visits New York

Learning Math, an online
college-level course

netmaker,” says
long-time execu-
tive producer
Russell Morash.
“All our hosts are
great scholars of
their professions.
Julia has this 
fantastic ability
to communicate. The same is true of Norm
Abram and Roger Swain. They’re talented
teachers. They want to share everything they
know with the viewer.” 

I n 1963, a woman with a passion 
for French cuisine, a charismatic pres-

ence, and an inimitable voice stepped in
front of WGBH’s cameras and introduced
America to the art of cooking.  
The French Chef launched not only Julia
Child’s extraordinary public television
career, but WGBH’s signature “how-to”
genre, encompassing everything from
Julia’s many cooking shows to This Old
House, The Victory Garden, and The New
Yankee Workshop. “There’s no faking
here—no actor turned gardener or cabi-

1951 1963
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We’re also helping educators advance
their own skills.”

The latest project to do that is Social
Studies in Action, a 32-tape, K–12 teacher-
training video library being filmed in
schools around the country. College-level  
Learning Math and Teaching Math courses

are in the works, as well. These will be
distributed online, offering streaming video
clips, interactive problems, and links to 
related resources that develop effective classroom techniques. “The Web’s ‘learn
anytime, anywhere’ benefit is a tremendous boon to busy teachers,” Korf says.

Innovative civics teaching is the focus of Student Voices, a videotape series
completed this year that follows high school students participating in the mayoral
campaign in Los Angeles. Student voices also are prominent (alongside those 
of teachers) in a project created in response to the September terrorist attacks.
Beyond September 11: Resources for Teaching in Times of Crisis is being distrib-

uted on CD-ROM and on the Internet (at Apple Computer’s QuickTime TV site).
“We’re working with Frontline to develop teaching strategies for the classroom,”
says Korf, “and we’re developing a comprehensive Web site that will bring all
these resources together.

“Students need to experience the world in a more thoughtful, informed
way,” she notes. “Our programs and our educational outreach keep that goal front
and center.” 11

PBS schedule. “We help
viewers and Web visitors
with ‘Britspeak’ and cur-
rency conversions,” says
Cook. “The flea market
finds are universal!”

America’s appetite
for informal learning
comes as no surprise to
WGBH, the public
broadcaster that invented

“how-to” television with Julia Child’s The French Chef and extended the learning
with programs like  This Old House and The Victory Garden. At the same time,
developing resources for more formal learning is a high priority.

“WGBH began as ‘educational’ radio and television,” says Michele Korf,
executive director of the Educational Programming and Outreach unit that creates
television, Web, and print resources that enhance classrooms from coast to
coast. “Today, we’re helping teachers develop active citizens who think critically,
ask good questions, examine all sides of issues, and discern fact from opinion.

I have been following the progress of the latest This Old House
project on your Web site. The addition of the Webcams really helps
me understand where this house came from, where it is now, and

what it will look like in the end. This is a 
valuable addition to an already wonderful site.
The crew of This Old House should be com-
mended for the work they do to bring back the
true nature of these often historic structures. 

John C., Houston, Texas

This Old House on location with (clockwise from top) Steve Thomas,
Norm Abram, Tom Silva, Roger Cook, and Richard Trethewey

I teach science, grades 9–12. I loved 
the fall 2001 Nova teacher’s guide and
shared it with other teachers at my high
school. It captures the educational value
of your series—and captures students’
attention. Thanks for making my teaching
career a little easier and for making things
more entertaining for my students!

Pat A., Cement City, Michigan

How can busy teachers facing new curricu-
lum standards, high-stakes testing (such

as Massachusetts’ MCAS), and a confusing
assortment of Web sites easily find the multi-
media resources they need to more actively
engage their students? A trusted source of
classroom learning tools for
decades, WGBH now is pilot-
ing Teacher’s Domain, a
vast Web library of multime-
dia resources designed to
support K–12 teachers.
Organized around national

and state curriculum standards and by
grade, this ambitious online initiative 
will draw on the full range of WGBH’s
broadcast and interactive resources across
all subject areas. Whether teachers are
looking for a lesson plan on the Great

Depression or a video to
spark classroom discussion
about global warming,
Teacher’s Domain will 
provide easy online
access to the content
they need. 

2001

▲

2002

Beyond September 11: Resources for 
Teaching in Times of Crisis, available on 
CD-ROM and the Web

To: This Old House

To: Nova



director of WGBH’s Media 
Access Group: “Our friends in
various disability communities
nationwide regularly let us know
about their needs. We take the
material (whether WGBH’s own

productions or the work of another media producer) and pull it all together
with our technologies and services to make it accessible.”

Radio. Television. The Internet. DVDs. Wireless devices. Communications
technology has come a long way since 1951, when WGBH bowed in 
on 89.7 with a promise to listeners throughout the region to provide free
access to thoughtful, inspiring programs. In an era when more and more
media services come with a hefty price tag, WGBH remains committed to
providing free access to all—particularly people with disabilities.

A promise to reach out to all…

WGBH’s  Caption Center broke the sound barrier for deaf viewers in 1972 
by introducing the world’s first television captions. We opened new doors for 
viewers with vision loss in 1990 with the debut of our  Descriptive Video Service,
providing supplemental narration of a program’s key visual elements. “Today 
36 million Americans with disabilities depend on WGBH for captions and
descriptive narration of their favorite public and commercial TV programs,

popular films, even Web sites,”
says Brigid Sullivan, vice president
for children’s, educational and inter-
active programming, and media
access. “But rapidly changing tech-
nologies mean there’s still much to
be done.” Adds Larry Goldberg,
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I’m writing to let you know how much my
10-year-old son, who is severely visually
impaired, enjoyed his first Descriptive 
Video Service movie in a theater. I wore the 
headphones for more than half the time
myself. You’ve done an excellent job. I
enjoyed seeing all the facial expressions on
my son’s face, knowing that they would not
be there without DVS.
Thanks!

John W., 
Plymouth Meeting,
Pennsylvania

I just wanted to let you know how terrific it was
to be able to navigate the menu structure on an
enhanced DVD and, for the first time, have access
to all of the bonus materials without sighted
assistance. The talking menus are wonderful.
Thanks so much to WGBH and staff for working so
hard to make this dream a reality. 

Rick A., Davie, Florida

Arthur now offers two captioning options for children
with different reading abilities

To: Descriptive Video Service

To: WGBH Media Access Group 

Described DVDs with audible
menus make films accessible
to new audiences



Harvard President James Conant and Board 
of Overseers President Ralph Lowell came up
with a solution: broadcast the lectures over
radio. Under the visionary leadership of
Lowell, the Institute formed a cooperative
venture with six Boston colleges and began
broadcasting on commercial stations in 
1946. Inspired by radio’s ability to provide
free access to all and its educational poten-
tial, Lowell vowed to find a permanent place
on the dial for “public” radio in Boston.  
WGBH Radio made its debut in 1951, and
WGBH TV followed four years later. 

WGBH is 
busy devel-

oping relation-
ships with key
institutions and
lecture forums
around Boston
to launch the 
WGBH Forum Network, an online series 
at wgbh.org that will feature lectures 
delivered by the best and brightest within 
our community, with a special focus on arts
and culture, science, and civics. To ensure

that they reach the 
widest audience,
these lectures will 
be presented in 
three formats: audio
only, low bandwidth
video, and broadband
video. Set to launch

in spring 2002, the Forum Network
represents one more way WGBH is using
technology to bring a world of ideas and
information to all and staying true to our
past promises.

WGBH traces its roots to the generous 
1836 bequest of John Lowell, Jr., who

envisioned an institute that would provide
free public lectures to the citizens of Boston.

When the
Lowell
Institute
found its
audience
dwindling
more than
a century
later,

1951

▲

2001 2002

▲
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This year WGBH created the first-ever described  
DVDs with audible menus: American Experience’s Abraham

and Mary Lincoln:A House Divided and Dr. Seuss’s The 
Grinch Who Stole Christmas. “We want these DVDs to
serve as a model to the industry for producing 
completely accessible DVDs for people with vision 
loss,” Goldberg says. “We opened a new office in
Burbank, California to further encourage Hollywood
studios to caption and describe their latest films and 
to support  MoPix, our captioning and descriptive 
technology that enables people with vision or hearing
loss to enjoy first-run movies in theaters.” WGBH’s
efforts are paying off: the blockbuster Harry Potter and
the Sorcerer’s Stone premiered this past fall with closed
captions and descriptive narration, and the number of movie theaters nation-
wide with MoPix technology increased by nearly 50 percent in 2001.

WGBH is doing more than making popular media available. “Children with
disabilities face many challenges,” says Media Access research director Mardi
Loeterman. “Technology can serve as either a barrier or a bridge to learning.

We’re collaborating with publishers and educational
software developers to make sure they consider children
with disabilities in their designs.

“We’re also evaluating the effectiveness of the
recently added second stream of ‘edited’ captions on
our children’s series Arthur,” continues Loeterman,
noting that captioning is available on all TV sets 13 inches
or larger manufactured from 1993 onward, and also
through set-top decoders. “The goal of edited captions,
which are supplied in addition to the more familiar
near-verbatim captions, is to help children who are not
fluent readers have greater success reading captions and
understanding the program. If the results support our
hypothesis, this will provide a compelling argument for

a second stream of captions on additional children’s programs.”
For 50 years, WGBH has worked hard to provide all Americans with access

to the media. Today, technology finally is catching up with our aspirations and
mission.

MoPix technology makes first-run films in theaters
accessible to people with vision or hearing loss
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Parents’ Choice Award
Zoom

Television and Cable Production Award
Zoom

Telly Award
La Plaza—two awards

Television Critics Association Award
Between the Lions

US International Film and Video Festival
Award
Arthur (silver)

Woman’s World Magazine Award
Between the Lions

Worldfest Houston International Film 
and Video Festival Award
Greater Boston Arts (platinum, gold, silver)
Zoom (silver)

Writers’ Guild of America Award
American Experience—George Wallace:

Settin’ the Woods on Fire
Frontline—John Paul II: The Millennial Pope

WGBH productions and services earned
nearly 100 awards in 2001, including
broadcasting’s top honors. Below are 
award highlights for the year.

Television Awards

George Foster Peabody Award
Arthur
Building Big
ExxonMobil Masterpiece Theatre—

David Copperfield
Frontline—Drug Wars

Alfred I. du Pont-Columbia University
Award
American Experience—New York:

A Documentary Film (silver baton)
Frontline—John Paul II:

The Millennial Pope (silver baton)

Emmy Awards
Prime Time
American Experience—Scottsboro:

An American Tragedy
(for non-fiction special)

ExxonMobil Masterpiece Theatre’s 
American Collection 
(for title design)

Applause,Applause...
Emmy Awards
Daytime
Arthur
Between the Lions (for technical achievement)

Emmy Awards
News and Documentary
American Experience—George Wallace:

Settin’ the Woods on Fire
(for research)

Frontline—Drug Wars
(for background/analysis of a single story)

Emmy Awards
New England
Between the Lions Presents:

Leading the Way to Literacy
Greater Boston—five awards
Greater Boston Arts—four awards
La Plaza—two awards

American Institute of Physics Science
Writing Award
Frontline/Nova—What’s Up With the Weather?

American Society of Cinematographers
Award
ExxonMobil Masterpiece Theatre—

Cora Unashamed

Associated Press Broadcast Award
Greater Boston

British Academy of Film and Television Arts
(BAFTA) Lew Grade Award
Mystery!—Inspector Morse: The Remorseful Day

Christopher Award
American Experience—Eleanor Roosevelt
ExxonMobil Masterpiece Theatre—Seeing Red

CINE Golden Eagle Award
Greater Boston Arts
La Plaza

International Reading Association Award
Between the Lions

Massachusetts/Rhode Island Associated
Press Broadcasters Award
Greater Boston

National Association of Science Writers
Award
Frontline/Nova—What’s Up With the Weather?

National Press Club Arthur Rowse Award
Greater Boston

New York Festivals Award
Arthur (gold)
Between the Lions (silver)
Nova—Lost on Everest (silver)
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Radio Awards

American Women in Radio & Television
Gracie Allen Award
Marketplace: Health Desk—When a Heart Rebels:

How Health Care Got a Primary Nurse

The Association for Women 
in Communications Clarion Award
Sound & Spirit 

Religion Communicators Council Wilbur
Award
Sound & Spirit

Web Awards

American Institute of Graphic Arts (AIGA)
Award
ExxonMobil Masterpiece Theatre

I.D. Magazine Interactive Media Design
Review Award
Time Warp Trio (silver)

Massachusetts Interactive Media Council
(MIMC) Award
American Experience—Stephen Foster
Gormenghast

Giant-Screen Film Awards

Giant-Screen Theater Association Awards
Shackleton’s Antarctic Adventure

(best film, best cinematography) 

Outreach Awards

Awards for Publication Excellence 
(APEX)
Secrets of Lost Empires: Family Activity 

Book (grand award)
Oliver Twist teacher’s guide 

(award of excellence) 
On Our Own Terms resource brochure 

(award of excellence)

Chicago International Television
Competition Award
A Biography of America (gold)

The Association for Women 
in Communications Clarion Award
Arthur
Secrets of Lost Empires: Family Activity Book

International Association of Audio 
Visual Communicators (CINDY) Award
Physics by Inquiry (gold)
Teaching High School Science (gold) 

Parent’s Guide to Children’s Media 
Award
Arthur’s Perfect Christmas

Telly Award
A Biography of America

Worldfest Houston International Film 
& Video Festival Award
Between the Lions Presents:

Leading the Way to Literacy (bronze)
A Biography of America (best in show)
Learning that Works (silver)
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